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Architectural Representation: Visualization 
and Description
(Architectural Perspective on Design)

Lecture 9: Mass Media Architecture

The lesson delves into understanding how mass media influences architecture, emphasizing 
critical thinking about media's impact on design and consumer behavior. It explores how 
media trends shape public expectations and drive space design. The lesson highlights how 
buildings can serve as brand advertisements and discusses the effects of media-driven 
design on consumer behavior, as well as the integration of media trends into architectural 
designs.
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Architectural Representation: Visualization 
and Description
(Architectural Perspective on Design)

Lecture 9: Mass Media Architecture

- The Medium is the Massage
- The Westin Bonaventure Hotel & Suites, Los Angeles, John C. Portman Jr. (1977)
- The right to the city
- Times Square, New York, Apple Stores
- Sublime
- Lacan



How does the camera angle shape the scene?  

How to enhance emotion through cinema?



Camera angle: Voyeurism, anxiety



Distanced / perspective / atmosphere 



Materials, Uncanny



Symmetry / Asymmetry / Stability / Composition



Context / Subtext / Feelings



Mood / Mode



Composition



positioning



Cinematic Techniques in Architectural Representation

Framing and composition: A/symmetry, perspective

Lighting and shadows

Movement through space

Set Design

→ Convey a message
Not to describe the building but to emphasize apsect/s
Measured by creativity and not by amount of information

REPRESENTATION! 



Postmodernism
Consumer culture

M2ビル, Tokyo Memolead Hall, Kengo Kuma and Associates (1990)



The Medium is the Massage: An Inventory of Effects 
Marshall McLuhan, Quentin Fiore (1967)

1960s - a time of rapid 
technological 
advancements and 
cultural shifts. 

Anxieties and 
excitement 

Countercultural 
aesthetics

How different media shapes human perception 
and culture?



The Medium is the Massage: An Inventory of Effects 
Marshall McLuhan, Quentin Fiore (1967)

http://www.youtube.com/watch?v=cFwVCHkL-JU


The Medium Shapes Society: 
The medium of communication 
(e.g., print, radio, television) has a 
more profound effect on society 
than the content itself. 

Television changes how we process 
information—focusing on images and 
immediacy—regardless of the 
programs we watch.



Global Village: how electronic media 
collapse time and space, creating 
interconnected communities. 

This idea foresaw the internet's 
impact on global communication.



Sensory Extensions: Media 
are extensions of human 
senses. 
For instance, the wheel extends 
our feet, and television extends 
our eyes and ears. 



Hot and Cool Media: Hot media 
(high-definition) Cool media 
(low-definition)

Hot media require minimal 
participation (e.g., print, radio). 
Cool media demand active 
engagement (e.g., TV, conversation).

Hot Media: deliver a wealth of 
information and require minimal 
audience involvement.

Cool Media: provide less detail and 
require active audience participation 
to complete the message



The Tactile World of Media: The tactile and 
immersive quality of modern media.
Reflecting how they "massage" the human 
sensorium and shift perception.









Dictionary
Definitions from Oxford Languages

commodification
/kəˌmɒdɪfɪˈkeɪʃn/
noun

 the action or process of treating something as a mere commodity.
 "the commodification of knowledge"

https://languages.oup.com/google-dictionary-en


Das Kapital (1867)

Karl Marx (1818- 1883)

Commodity and Value

Surplus Value

Capital Accumulation

Alienation

Crisis of Capitalism

Class Struggle



Architecture and Economy

Alte Deutsche Bank am Lenbachplatz in München

Economic Drivers of Architectural Design

Construction

Purpose of built environments



Architecture and Economy

San Francisco

Economic Drivers of Architectural Design

Construction

Purpose of built environments



Postmodernism, or, The Cultural Logic of Late Capitalism
Fredric Jameson (1984)

Postmodernism is not just an aesthetic movement but a 
cultural dominant that reflects and reinforces the logic of late 
capitalism.

Postmodern culture is marked by a "loss of historicity." 

Fragmented and disorienting spatial organization.

Postmodernism is characterized by surface over depth, the 
commodification of culture, and a fixation on style over 
substance.

Pastiche in postmodernism is a blank, uncritical imitation, 
reflecting a fragmented sense of identity and meaning.



Postmodernism, or, The Cultural Logic of Late Capitalism
Fredric Jameson (1984)

Westin Bonaventure Hotel, 
John C. Portman (1977)



Postmodernism, or, The Cultural Logic of Late Capitalism
Fredric Jameson (1984)

John Portman - Architect as Developer (6:45)

http://www.youtube.com/watch?v=ZR4XUT3RIOk&t=405


Postmodernism, or, The Cultural Logic of Late Capitalism
Fredric Jameson (1984)

Westin Bonaventure Hotel, John C. Portman (1977)

http://www.youtube.com/watch?v=oWlu3OlvL58


Postmodernism, or, The Cultural Logic of Late Capitalism

The Bonaventure Hotel movies:

The Driver (1978)  
Blue Thunder (1983)  
This Is Spinal Tap (1984)  
Rain Man (1988)  
True Lies (1994)  
n the Line of Fire (1993)  
Interstellar (2014)  
The Terminator (1984)  
L.A. Story (1991)  
Scrooged (1988)  
The Rockford Files (1975-1980, TV series)  
Beverly Hills Cop II (1987)  
The Chase (1994)  
The Sushi Girl (2012)  
The Long Kiss Goodnight (1996)  
Heat (1995)  
Blade Runner 2049 (2017)  
The Dark Knight (2008)  
A Time to Kill (1996)  
Chinatown (1974)



The Production of Space 

Henri Lefebvre: The Production of Space (1974)

Henri Lefebvre 
(1901-1992 )

Spatial Practice (Perceived Space)

Representations of Space (Conceived Space)

Spaces of Representation (Lived Space)

Space

Neutral, 
physical backdrop 
for human activity 

Actively produced 
by social, political, 
and economic 
forces. 



The Production of Space 

David W. Harvey 
(1935- )

Spatial Fix

Accumulation by 
Dispossession

Urbanization as 
Capital 
Accumulation



The Production of Space 

https://www.theguardian.com/football/2022/nov/27/qatar-deaths-how-many-migrant-workers-died-world-cup-number-toll

Architects’ responsibility?
Taking actions?

https://www.theguardian.com/football/2022/nov/27/qatar-deaths-how-many-migrant-workers-died-world-cup-number-toll


Design and Architecture
Economic Function
Cultural and Social Space 

Homogenization of Space
Commodification of Experience
Urban and Social Inequality
Environmental Impact

Shopping Malls

Southdale Center (Edina, Minnesota, USA, 1956)



Are people more likely to shop in a store with very bright lights?







Dictionary
Definitions from Oxford Languages

sublime
/səˈblʌɪm/
adjective

 of very great excellence or beauty.
 
 (of a person's attitude or behaviour) extreme or unparalleled.

https://languages.oup.com/google-dictionary-en


Sublime
Transcends ordinary beauty or elegance
evoking deep emotions: awe, wonder, fear, or admiration. 
Grand, overwhelming, terrifying in its magnitude or intensity.

Longinus (1st Cen, AD)
On the Sublime

Edmund Burke (1729-1797)
A Philosophical Enquiry 
into the Origin of Our 
Ideas of the Sublime and 
Beautiful

Immanuel Kant (1724-1804)
Critique of the Power of 
Judgment



Sublime

Vastness

Power and Danger / awe

Incomprehensibility

Emotional Impact / intensity

Transcendence 

Overwhelming

Terrifying / fear

Caspar David Friedrich, Wanderer above 
the Sea of Fog, 1817



Sublime in Architecture

Monumentality and Scale

Natural Forms and Landscape

Materiality and Texture

Light and Shadow

Emotion and Intensity



Jacques Lacan’s theories on representation

Jacques Lacan (1901-1981)

Human identity and perception are structured through language and 
symbolic systems, which shape how individuals experience reality. 

Representation is never a direct reflection of reality but is instead 
mediated by the unconscious, and shaped through language and 
symbols.

Real

Imaginary

exists beyond 
symbolic 
capture

the level of 
images and 
illusions

symbolic
the structured 
realm of 
language and 
social codes

mediated through 
language and 

communication



The Mirror Stage

For Lacan, representation is tied to an ongoing struggle to reconcile the 
divided self, making representation a layered, unstable process rather 
than a fixed or transparent reflection of reality.

The young child's identification with his own image.

First form a sense of self by identifying with an external image.

A split between the self and its representation.

Snow White Alice in Wonderland



The Matrix

“Do not try and bend the spoon, that's impossible. 
Instead, only try to realize the truth... There is no spoon... Then you'll see 
that it is not the spoon that bends, it is only yourself.”

The Mirror Stage

http://www.youtube.com/watch?v=uAXtO5dMqEI&t=22


Women on the Verge of a Nervous Breakdown (1988)



The Lady from Shanghai (1947)

http://www.youtube.com/watch?v=F-BqDWG72iM

